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Ethanol is utilizing it. “Our grind is 70 percent sorghum and 
30 percent corn. We’re very happy with it so far.” 

Keeping the Markets

Willis said that sorghum grow-
ers will continue to have oppor-
tunities to market their grain. 
“Most of today’s ethanol plants 
can utilize sorghum. It works 
very well for producing ethanol 
and the distiller’s grains Þ t in the feedlots. Overall, the driving 
demand for starch-based grain in the world is good for sor-
ghum growers. Last year we had record exports of corn and 
wheat, but not too many people talk about that. Our farmers 
absolutely have the capability to grow the crop needed to do 
that [export] and make sure that the citizens of our country 
have reasonably priced food. It’s a great day for production 
agriculture with opportunities for our industry to be able to 
provide a fuel that lowers gas costs, makes us more energy 
independent, provides good jobs and provides feed for the 
livestock industry. It’s a win, win, win, win.”

In Willis’ mind, ethanol can play a larger role in the U.S. 
“Certainly this country can provide 10 percent of its gasoline 
through starch-based renewable fuels. The challenge we have 
is building the infrastructure to be able to handle ethanol in 
an e��  cient manner. There was probably more ethanol pro-
duced in the last year than the market was able to handle, 
but with today’s proÞ t margins, blenders are using more of 
the product.” 

All the Hype

“There’s a lot of negative, false press about ethanol and a real 
lack of positive and truthful information regarding ethanol’s 
impact on current gas prices,” said Chisam. “I have heard 
experts say that if ethanol was not in the U.S. gasoline sup-
ply, prices could be 20, even up to 90 cents higher. The more 
common number is 20 to 40 cents more per gallon for gas at 
the pump. That’s a really positive fact that people may not 
know.”

When it comes to the “food vs. fuel” debate, Chisam believes 
the blame for expensive food is misplaced. “Is [renewable 
fuel] increasing the demand for [grain]? Absolutely. Is it caus-
ing a shortage? All you have to do is look at USDA numbers. 
There’s not a shortage on the food/feed side of the equation. 
They are talking about having larger carry-overs than origi-
nally anticipated. Most of that is negative hype that is being 
created because some of the food and feed manufacturers 
who are using corn are paying a higher price than if demand 
was not there for corn or any other grain. With the high price 
of fuel, I don’t see how farmers could produce at historical 

prices. Input prices, including diesel, have gone up so much 
that they have to get a decent price to make it worthwhile to 
produce the product. The short answer is that I don’t believe 

[using grain for renewable 
fuels] is a valid concern. Has 
it increased the price of food? 
Yes, slightly. But the impact 
on the price of food is primar-
ily due to high transportation 

costs, which relates back to crude oil.”

Environmental Advantage

“The other big one that people don’t talk about is global 
warming,” said Chisam. “The CO 2 that was already present 
in the atmosphere was captured by corn or sorghum and then 
restructured when made into ethanol and consumed by an 
internal combustion engine. Combustion of ethanol releases 
carbon in the form of CO 2 which was already present in the 
atmosphere. The net impact of ethanol on the environment 
is neutral. Every gallon of gasoline, however, is adding more 
carbon dioxide to the atmosphere. ”  

All in all, while the ethanol industry is experiencing a lag 
compared to its boom-days a year ago, biofuel production 
remains strong and steady. That’s because plant managers 
like Chisam and Willis know how to weather the storm.

“The challenge we have is building the 
infrastructure to be able to handle ethanol 

in an e�  cient manner.”
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Southwest Agribusiness Consulting, Inc. provides high quality 
and personalized consulting services to the agricultural commu-
nity.  Our aim is to help customers achieve increased profit-
ability through the development and execution of comprehen-
sive marketing and management plans. W
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What We Offer: 
�i�� Farm Marketing Plans 
�i�� Commodity Hedging 
�i�� Custom Cattle Advisory 
�i�� Financial Management 
�i�� Personalized Service 

Our Goal: 
To provide you the peace of mind 
to concentrate more intently on 
production activities at critical 
times, with the knowledge that we 
are monitoring the markets with 
your best interest at heart. 

Commodity trading is risky and Southwest Agribusiness Consulting, Inc. assumes no liability for the use of any information 
contained herein. Past financial results are not necessarily indicative of future performance. Information contained herein 
was obtained from sources believed to be reliable, but is not guaranteed as to its accuracy. Neither the information, nor 
any opinion expressed, constitutes a solicitation to buy or sell futures or option thereon.  




